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General
Information

Name

Address

Phone

Email

:

:

:

:

Name

Legal Form

Employees

Contact 

Company
Profile

What products or services do you offer?Product and
Services

P R O D U C T  A N D  C O M P A N Y  M I S S I O N

What are your unique selling points?Unique
Selling Point

What are the guiding principles of your company?Mission
Statement

:

:

:



Audience
and Branding
Objective

Other, 

Objective of
Branding

Brand 
Identity

Other, 

Marketing 
Platforms

LinkedIn

Social Media

Print & Billboard

Editioral

Website

What is the purpose of Branding?

What is the reason for Branding?

Customer Awareness

Brand Image & Personality
Increase of Sales

T H I S  I S  H O W  W E  S E T  T H E  F O U N D A T I O N  F O R
Y O U R  U N I Q U E  P H O T O S H O O T  E X P E R I E N C E

O N C E  C O M P L E T E D  P L E A S E  E M A I L  T O
P I X @ M O N I Q U E H A R M E R . P H O T O G R A P H Y

Which platforms will the images be used

https://moniqueharmer.photography/wp-content/uploads/2021/10/BRAND-IMAGE-PERSONALITY-GUIDE.pdf
mailto:pix@moniqueharmer.photography


P R O J E C T  T I M I N G  F O R
P H O T O G R A P H Y / V I D E O G R A P H Y

_____________________________________________
O V E R V I E W  

_____________________________________________
Please provide a background about your service

Final Deadline

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

_____________________________________________
What are the features and benefits of your product or service?

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

ABOUT YOU

© MHP 



O B J E C T I V E S

_____________________________________________
What outcome/s are you looking to achieve from your
photography/video production?

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

C O M P E T I T I V E  L A N D S C A P E
Who are you up against and what are they doing differently?

_____________________________________________
_____________________________________________
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T O N E

_____________________________________________
What is the brand personality that needs to be conveyed?

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

T A R G E T  A U D I E N C E
Who is buying your product or service? 

_____________________________________________
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M E D I A  M I X

_____________________________________________
Where are you currently engaging the audience and why? 

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

I N S I G H T S
What are your learned insights about the target audience?

_____________________________________________
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D E T A I L E D  D E L I V E R A B L E S

_____________________________________________

Please list what creative styles do you like and what you don't
like - either social media platform, web-links or name.

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________
_____________________________________________

C R E A T I V E  P R O P O S I T I O N
Now try distilling the insight from above into unique and
inspiring quotes you could use with images and/or video in
marketing. 

_____________________________________________
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Additional Notes



Once completed please email to: 
pix@moniqueharmer.photography 

Any questions please contact us on 0407 423 025
© MHP 

mailto:pix@moniqueharmer.photography
tel:0407423025

